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benefits
stadiums
stadium packages
Bonita Springs, Cape Coral, Dunbar
East Lee County, Estero, Ida S. Baker
Island Coast, Lehigh, Mariner
North Fort Myers, Riverdale, South Fort Myers
gymnasiums
gymnasium packages
Cape Coral, East Lee County, Estero
Fort Myers, Ida S. Baker, Island Coast
North Fort Myers, Riverdale, South Fort Myers
theaters
theater packages
Bonita Springs, Cape Coral, Cypress Lake
Dunbar, East Lee County, Estero
Ida S. Baker, Island Coast, Lehigh
Mariner, North Fort Myers, South Fort Myers




A recent study done by the Event Marketing Institute showed that respondents were 96% more

likely to purchase a product after participating in a live branded event and 4% have a more

positive impression of the brand.




Nn=—_—T1mZmuw

Venues are competitively priced.

Most naming rights for high school venues
cost about the same as one week of a
single billboard, one week on the radio, or
one full page ad in the Sunday paper.
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Parents show brand loyalty
Brand managers and advertising agencies
know the value of brand loyalty.

/5% of parent
brands t o suppoc
64% wi | | switc

t hat do.

(Mintel R&#28egratle parents & adults, 20
136,833 parents have students in a Lee Count

(62% of parents equals 87,573 new customers!)
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